
Heineken
We partnered with Heineken, Indiegogo, and 
the Bruno Mars 24K Magic tour to launch the 
2017 Cities Project.

C A S E  S T U D Y



C R E A T I V E  D I R E C T I O N

The Millennial Appeal

The Cities Project aims to attract millenials, ages 21-35, who live in 
big metropolitan cities, like Los Angeles, Miami, San Francisco and 
NYC. We drew inspiration from the urban environment, particularly 
architecture, graffiti, street, and pop art. These street art references 
resonate with millennial audiences and bring a fun, youthful and 
authentic approach to the experience. 



M I A M I  M A R I N E  S T A D I U M

H E I N E K E N ’ S  2 0 1 6  C I T Y  P R O J E C T



C R E A T I V E  D I R E C T I O N

Equal Representation

We referenced various types of street art techniques and styles 
(wheatpaste, collage, graffiti) as a way to incorporate the different 
brand colors. The colorful and bold nature of street art allowed us to 
equally showcase the three brands - Heineken, Bruno Mars, Indiegogo 
- in a fun and dynamic style that is familiar to our Millennial audience.
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From Houston to Chicago to Bruno Mars’ hometown of 

Waikiki, HEINEKEN® is committed to making real magic 

come to life in your local communities. 

Explore eleven Indiegogo projects from the National Trust 

for Historic Preservation, a nonprofit organization that 

works to save America’s historic places, and the SEAL 

Legacy Foundation, a nonprofit organization dedicated to 

supporting Navy SEAL veteran families. 

Check out the Projects

GIVEBACK

Campaigns

Campaigns

See All

AND

ABOUT “THE CITIES PROJECT”            THE CAMPAIGNS            THE CONCERT            TERMS            FAQs

HEINEKEN® is offering sets of more than 3,000 General Admission 

tickets to the Bruno Mars 24K Magic World Tour in exchange for your 

contribution of $150 to one of the eleven projects. Only one pair of 

tickets is allowed per person through this program.

See terms and conditions

GET TICKETS
Nov 07  - Los Angeles, CA

Jul 18  - Sacramento, CA

Sep 17  - Memphis, TN

Oct 25  - San Antonio, TX

Sep 14  - Charlotte, NC

Oct 18  - Miami, FL

Oct 14  - Orlando, FL

Sep 26  - Newark, NJ

Jul 20  - San Jose, CA

Jul 23  - Portland, OR

Sep 19  - Louisville, KY

Sep 22  - New York, NY

Sep 26  - Newark, NJ

Nov 08  - Los Angeles, CA

Oct 30  - Denver, CO

Jul 21  - San Jose, CA

Aug 13  - Indianapolis, IN

Sep 22  - New York, NY

Aug 16  - Chicago, IL

Aug 04  - Fargo, ND

Oct 08  - Boston, MA

Jul 24  - Tacoma, WA

Oct 08  - Boston, MA

Sep 19  - Louisville, KY

Jul 23  - Portland, OR

Sep 29  - Washington, DC

Oct 15  - Ft. Lauderdale, FL

Aug 04  - Fargo, ND

Jul 18  - Sacramento, CA

Jul 18  - Sacramento, CA

Oct 30  - Denver, CO

Sep 26  - Newark, NJ

Oct 22  - Little Rock, AR

Oct 25  - San Antonio, TX

Oct 15  - Ft. Lauderdale, FL

Nov 05  - Phoenix, AZ

Sep 20  - Columbus, OH

Oct 08  - Boston, MA

Jul 23  - Portland, OR

Oct 08  - Boston, MA

Oct 22  - Little Rock, AR

Jul 21  - San Jose, CA

Nov 11  - Los Angeles, CA

Nov 10  - Los Angeles, CA

LEARN MORE

GET TICKETS

Want to make an impact on your city? The Cities Project by HEINEKEN® 

and the Bruno Mars 24K Magic World Tour — in collaboration with the 

National Trust for Historic Preservation and the SEAL Legacy 

Foundation — are giving fans like you the chance to do just that.

Every week through the end of June, eleven Indiegogo campaigns are 

offering sold-out General Admission tickets to the Bruno Mars 24K 

Magic World Tour concerts in exchange for your contributions. 

Together, we’re hoping to raise more than $400,000.
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B A C K E N D  D E V E L O P M E N T

Integrating Complex Systems

The Cities Project  utilizes Indiegogo’s crowdfunding platform. We 
integrated Indiegogo’s crowdfunding API, a ticketing system, and a 
complex distribution workflow to ensure a single seamless experience 
for the customer.



T H E  R E S U L T S

The Cities Project

$416K
R A I S E D

60
D A Y S  R U N N I N G

253%
F U N D E D


