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ABOUT THE COMPANY

Gilbane, Inc. is a builder and developer of some of the
most highly visible projects domestically and
internationally. Gilbane is one of the largest privately held
family-owned construction and real estate development,
investment and property management firms in the
industry. With a global footprint of more than 50 offices and
the talent of more than 2,500 people, Gilbane is motivated
by a commitment toquality and excellence with a
determined effort to exceed client expectations.
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AN AWARD-WINNING COMPANY
DESERVES AN AWARD-WINNING SITE

There were several reasons Gilbane was ready for a refreshed
online presence. For one, Gilbane just completed their Corporate
re-branding initiative and needed a website that reflected the
update identity.

Simply put, the previous website was outdated aesthetically and
ineffective from a technological and business development
perspective. Gilbane's website was not functioning properly as a
marketing and sales machine and, as a result, their online
presence did not accurately position Gilbane, Inc. as a global
leader.

The overall look and feel was too generic for a firm as design-
forward Gilbane and a sophisticated visual upgrade was crucial.
The organization of their impressive visual portfolio of work left
the more substantial projects buried and often unseen by
potential clients.

However, the greatest challenges went beyond aesthetics. For
example, Gilbane maintained an established global presence for
several services across various markets, but the separation on the
website between markets, locations and services wasn't
conducive to an intuitive website journey.

Another challenge to overcome was the lack of a well-organized
site architecture. Search engines, like Google and Bing, favor
websites that have a logical architecture that is easy to index and
navigation naming conventions incorporating relevant keywords.
Recommendations were made to improve naming conventions
site-wide. A new URL would give the main domain crawl priority
on already optimized content - which would ultimately benefit
the additional sub-directories.

Gilbane's previous website lived on a proprietary Content
Management System, making it essentially impossible for the in-
house marketing team to make updates without the help of the
original developer. With WordPress, the Gilbane team would
benefit from having control over making updates and changes to
their website.

A full-scale redesign and rebuild for Gilbane included mapping
the information architecture and page flow for a seamless user
experience, designing an online presence that accurately
represented their expertise and global presence, creating a
focused keyword strategy to improve Search Engine
Optimization and rebuilding it on a CMS that empowered the
Sales and Marketing teams to seamlessly make updates and
changes.
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From the start, it was clear that Gilbane required realistic imagery to separate
their brand from competitors. New branding and messaging guidelines from
Gilbane's branding partner, Gensler, were applied to the website and combined
with sophisticated visual design, customized content development and
strategic call-to-action (CTA) placement. Communications with Gilbane’s
branding partner from the very earliest planning stages was critical to properly
executing the brand position. Significant time was spent talking through design
conventions and extra-functional visual behaviors that made sense as a part of
the overall visual experience Gilbane envisioned.
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A True Public-
Private Partnership

Nearing completion, this $92 million mixed-use
project on 14 acres will serve as both a
meaningful gateway into the University of
Rochester's main campus and Medical Center and
a3 an exciting destination to shop, dine, live,
work, stay, and play,
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STATE-OF-THE-ART DESIGN

Gilbane's website’s design needed to properly reflect the
global powerhouse they have become while showcasing their
family-owned value. The design and layout is focused on
highlighting significant accomplishments, showcasing projects
257 Thayer Now Gpen to : beyond the high-profile ones and sharing the stories of their

e 202 ; valued employees and communities they serve.

For the homepage, an entryway was created to feature the
Gilbane entities and give visitors an understanding of the
comprehensive expertise Gilbane offers. With a strong
presence globally and domestically and a wide range of

services and audiences, appropriate capabilities and projects
were aligned with each target audience.
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Gilbane Building Company

AN INTEGRATED HIGHLY-VISIBLE,
ONLINE PLATFORM

Visitors to the website needed to see content pertaining to a
certain region or market sector. A custom project portfolio and
a well-defined tagging structure for markets and locations was
developed. This robust filtration provides users with a
seamless, all-encompassing browsing experience. Improved
support for easy access to location-based pages was
achieved by a filter solution that was based on users’ specified
Country, State and City. Furthermore, with a CMS like
WordPress Gilbane was given the ability to easily update
content in sections of the website and facilitate changes
without significant technical support or coding.

With 44% of Internet traffic coming from mobile devices,
Gilbane’s new website was designed and built to display
fluidly and beautifully across all screen sizes. Detailed
responsive design behaviors were defined to guarantee a
seamless and cohesive experience that achieved the project’s
goals and objectives across all devices.






