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Length of time you could live comfortably without Internet
access.
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18%
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1 Hour or less
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2-4 Hours
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5-8 Hours
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9-24 Hours

5%
8%
13%
12%

2-6 Days
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1 Week or more
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Aspects of the Internet you depend on daily.

B Access to entertainment [ Access to other people and connections [l Access to information
The Internet will 64%
be more video-based 66%
59% than text-based 63%
Genz 62% You will worry that your online 66%
39% actions, including social media
posts and past purchases, will 64%
affect your job offers 63%
43%
48% Websites will know what you 57%
Millenials are looking for before you 60%
57% tell them 54%
31% The Internet will 60%
help to bring the world 59%
Gen X 41% closer together 60%
en
63%
51%
The Internet will determine 519
what you do on a daily basis
13% Y ly 2%
B 43%
oomers
67%
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Which would you like to create and share online?
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31%
28%
25%
23%

Photo or
photo editing

30%

32%
Mobile app

18%

35%

Game

Video or
video editing

Podcast

Business site/
eCommerce

Viog

News

Other
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How do you most often share each?

[l Publicly (post on social media) [l Privately (share through text, email, messenger, etc.) 1 don't share this online
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Images 43%
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Videos/clips 5706
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31%
54%

16%
24%
62%

Websites

31%
37%
38%

25%
29%
51%

14%
20%
68%

10%
17%
74%

TrFEETTY
TENEEA]
Ll
Ll dfe

Music/playlists

5DAEE ?AEF 53F79AD;7E 7@ 2 >736E 3>> 97@7D3F,A@E I:7@ ;F 5A"
E:3D;@9 5A@F7@F A@>,@7 3@6 5D73F;@9 F:7;D Al@ >3@9G397 AD
i EED7T75F76 F:DAG9: F:7 73E7 3F I:;5: F: 7K @3H;93F7 6;9;F3>

5:3@@7>E FA5D73F7 3@6 S@6 I:3F F:7K G>F;?3F7>K E:3D7 I;F: F:7 |1A

AD ?3D=7F7DE F:;E?73@E 9;H;@9 7@ 2 F:7 ABBADFG@;FK FA E:3D
S5A@F7@F F:7K 6;E5AH7D F:DAG9: 6;9;F3> 7JB7D;7@57E 3E 17>> 3E 5/
F: 7K 5D73F7 B7TDEA@3>;E76 ;?397E H;67AE W8 KAG 53@ >7H7D397
B7@5:3@F 8AD E:3D;@9 F:7;D 7TH3@97>;E? |,>> 3?B>;8K KAGD 4D3@

N"ow!" & %)! "%

ll% (111}

+A?7 A8 7@ 20E AB7T@@T7EE FAI3D6E F:7 174 67EB;F7 F.7 FD36;F;A@
E75GD;FK 3@6 BD;H35K 5A@57D@E :7>6 SD?>K 4K AF:7D 97@7D3F;/
DAAF76 ;@ F:7;D AH7D3>> AB;@;A@ A8 F.7 W@F7D@7F 3E 3 8AD57 8
IAD>6 !7D7 FAA F:.7K E7TB3D3F7 8DA? F:7 AF:7D 97@7D3F,A@E I[;F: 3
I3D? 7?4D357 A8 F:7 6;9;F3> IAD>6 F:3F ;E 8D77 8DA? ?G5: A8 F:7
E=7BF;5;E? SAG@6 3?A@9 %;>>7@;3>E 7@ 0 3@6 AA?7DE

3>>F:7? KAG@9 3F :73DF 4GF 7@ 20E ;@EEF7@57 F:3F F:7 W@F7
47 :3D@7EE76 8AD 9AAG6 ;E 3 B7DE;EF7@F F:D736 35DAEE ?3@K A8 F
A@>;@7 BD787D7@57E WFOE 3>EA 3 FD3;F F:7K 35F;H7>K S8AEF7D
?AD7 3GF.7@F;5,FK ;@ A@>,@7 ;@F7D35F,A@E 3@6 EGBBADF;@9 I
@ F:7.D A@>@7 :34;FE

[:7@ ;F 5A?7TE FAF.7 W@QF7D@7F AH7D3>> A8 7@ 2 47>;7H7 ;F :3E
B7AB>7 ?AD7 5A@@75F76 /;F: D793D6E FA 7?7D9;@9 W@F7D@7F 5
F75:@A>A9;7E >,=7 3DF;S5;3> ;@F7>>,97@57 W ?AD7 F:3@ :3>8

2 47>;7H7 ;FE GE7 I;>> :3H7 3 BAE;F;H7 ;?B35F A@ F:7 IAD>6



%" #% )

7@ 2 3>EA :3E F:7 :;9:7EF 7IB75F3F;A@E 8AD F:7E7 F75:@A>A9;7E ;€
8GFGD7 A8 7@ 247>;7HTE 4;A?7FD;5E |;>> E77 ;@5D73E76 36ABF;
F:7 @7JF SH7 K73DE 1:;>7 47>;7H7 3>> EA8FI3D7 3@6 I74E;F7E |;>>
. @5ADBAD3F7 6;9;F3> >73D@;@9 W 53B34;>;F;7E

Believe this is how websites might function 5 years from now.

.Gen z .Mil\enials M Genx Boomers
With biometrics (e.g.fingerprint 81%
and face recognition), 78%
authentication with the internet 79%
will be done without a keyboard 79%
79%
All software and websites/digital 76%
experiences will have digital 74%
learning/Al capabilities
71%
66%
Interacting with the internet will 72%
happen by voice or movements 74%
rather than keyboardsor mice
66%
Through AR (augmented reality) 75%
or VR (virtual reality), the 71%
Internet will impact our view of 66%
the world 59%
The Internet will be on 69%
permanently and automatically 73%
everywhere, so no network
access (Wi-Fi, etc.) will 69%
be required 62%
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Prefer predictive or anonymous Internet in the future.

[l Predictive - rather have an Internet or web apps that
could predict what you need at all times and provide that

Anonymous - rather have an Internet or web apps
where you were completely anonymous and had to

to you order everything manually
s0%
Milleials s6%
sa%
Boomers 78%
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Answered yes about images used in a company’s ads.
BMcGenz  MMillenials [l Gen X Boomers

83%
77%
73%
67%

81%

Trusta company more if the 76%
images they use are

not photoshopped? 73%

Trust a company more if the
images they use are
actual customers?

66%
44%
42%
31%
19%

Trust a company more if the
images they use provide an
aspirational quality (e.g.
beautiful or fit spokespeople)?

Trust a company more if the 31%

images they use are
paid spokespeople?

32%
23%
16%
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Plan to start your own business.
Myes [Mrossibly [MNo
By total 2019
Genz
Millenials
GenX
Boormers

17% 26% 57%
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Type of business you plan on starting in the future.

Generation 2019 2018

Retail 17% Retail 22%
GenZ Hospitality/Food Service 14% Technology 17%
Technology 12% Beauty & Wellness 1%

20%
11%
10%

22% Retail
10% Technology
9% Healthcare

Retail
Entertainment
Technology

Retail 18% Retail 19%
Gen X Hospitality/Food Service 14% Entertainment 15%
Professional Services 10% Healthcare 13%

Millenials

21%
17%
17%

Retail
Boomers Manufacturing
Technology

24% Beauty & Wellness
14% Retail
8% Hospitality/Food Service
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https://www.mckinsey.com/industries/retail/our-insights/the-influence-of-woke-consumers-on-fashion
https://www.researchandmarkets.com/research/94jvqr/generation_z_as?w=12
https://www.researchandmarkets.com/research/94jvqr/generation_z_as?w=12
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Have you ever used WordPress for your website?

W Yes No
GenZ 67% 33%
Millenials 71% 29%
Gen X 63% 37%

Boomers 30% 70%
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Most build your trust in a company or brand.
HGenz M Millenials [ Gen X Boomers

69%
71%
78%
84%

Great products

49%
56%
65%
64%

Amazing
customer service

52%
49%
48%
44%

Positive online
ratings and
reviews

41%
42%
38%
45%

Recommendations
from friends
or family

33%
32%
32%
29%

A great website
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More likely to buy from a company that contributes to Are you loyal to a brand?
social causes. Wves o
Wves [ No Genz %
Genz Ze5 25 Millenials a%
Millenials 21% cenx I 7%
GenX 3% soomers | A 51%

Why are you loyal to a brand?

Stopped buying from a company that contributes to a Mcenz  MWwilenisls  MGenx [ Boomers
social cause you disagree with.
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